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Section I. Multiple Choice Question (/.5 points each): e s
A0

I. In the marketing research framework. which step follows the "'DE?Elﬁpmemtsr@f-ﬁﬁi._ roach Lo

the Problem"? AL

a) Fieldwork ' |

= b) Research Design Formulation
¢) Data Preparation .~
d) Report Preparation

2. A "Management Decision Problem" focuses on , while a "Marketing Research Probl
focuses on
a) Symptoms: Underlymg G&HSEE r.
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9. The main disadvantage of “Secondary Data™ is:

a) Likert Scale

b Sentence Completion -~

¢) Lelephone Interview

d) Multiple Choice Question

I{ia researcher wants 1o show a cause-and-¢ (fect relationship between “Tik Tok Ad Frequency”
and "Brand Awareness.” they should use:

a) Cross-sectional Design

b) Case Studies

) Experimental Research  #

d) Secondary Data Analysts

Which sampling technique leads to a sample which is representative of the population?
1) Non-probabilistic sampling

h) Probabilistic sampling

¢) Convenience sampling ~

d) Judgmental sampling

Which sampling technique involves dividing the popuiatmn into groups and then dmwmgﬂ

random sample from each group?
a) Convenience Sampling

b) Quota Sampling

¢) Stratified Sﬂmplmg

d) Snowball Sampling

a) ltis too expensive

) It takes too long to colleet :
o)l m&?lﬁﬁi be completely current or relevant to the specific p
d) It mwﬁ& a lﬂﬂg& tield team ¢
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Section 111, (Small Case Studies)
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Your business. Pets of Lebanon. is considering launching a premium monthly subscription box
lor cats. but vou are unsure if the Lebanese market is ready for a high-end price point during the
current econemic climate.
, : o | : [
3 Define the Management Decision Problem (MDP). (5 pts)

61 Define the Marketing Research Problem (MRP). (3 pts)
71 Develop a Research Questions (RQs) and one Hypothesis (H1) for this study. (10 pts)
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Case 2:

A startup finished developing an app for "On-Demand Dog Walking." They need to know if
users will trust the app. but they have a very small budget with less than two weeks to gather

data.

8) (13 points) Would you recommend a Focus Group or an Online Survey for this specific
situation? Justify your answer based on the cost, time, relevance to the objective,
seneralizability of results and the depth of data needed.

Section IV. Questionnaire Design

Scenario: You are a consultant for a known pet store in Lebanon. They want to understand the
public’s perception and attitude toward pet ownership to improve their marketing strategies.

Tasks:

0) Step 1: Deconstruct the Concept (5 pts): Break down the core concept "Attitude
toward owning a pet' into distinct sub-dimensions.
10) Design the Survey (15 pts): Create a 10-question survey following these constraints:
1. Maximum 2 Demographic questions.
h. At least 3 different types of scales (e g.. Likert. Semantic Ditferential,

Dichotomous).

¢. Total exactly 10 questions.
d. Ensure the questions align with the dimensions you identified in Step 1.
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